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Abstract: This research analyzes the transformation of social media usage patterns and their impact on
digital political participation in Indonesia. Through secondary data analysis from various official sources
during the 2019-2024 period, the research reveals fundamental changes in how Indonesian society
interacts with digital political space. Using a political behavioralism perspective, this study explores four
main dimensions: transformation of social media usage patterns, demographic segmentation of users,
duration and intensity of usage, and usage motivation in the context of political participation. The results
show that social media penetration reaching 73.7% has created a complex digital public sphere, where
WhatsApp (89.2%), YouTube (72.3%), and Facebook (70.2%) become dominant platforms. Demographic
segmentation analysis reveals significant differences in platform preferences across generations, with
Generation X more inclined toward YouTube (85%) and Facebook (77%). Average usage duration of 3.25
hours per day creates more fluid and personal patterns of political participation. Diverse usage
motivations, from entertainment to networking, have transformed how society engages in political
processes. These findings contribute to understanding new dynamics of political participation in the digital
era and their implications for contemporary Indonesian democracy

%)

Keywords: social media, digital political participation, political behavioralism, digital public sphere, digital democracy,
Indonesia

1. Introduction

Digital transformation has fundamentally changed the landscape of political participation in Indonesia.
GlobalWeblndex data in the first quarter of 2019 shows that Indonesia is in 6th position out of 10
countries with the longest social media usage time, namely 3.25 hours per day. This position places
Indonesia as one of the countries with the highest level of social media penetration in the Southeast Asia
region (GlobalWeblndex, 2019). From the perspective of political behaviorism, this phenomenon is
interesting to study because it shows significant changes in political behavior. Behavioralism, as an
approach in political science that emphasizes the actual behavior of individuals and groups, provides a
relevant analytical framework for understanding how social media shapes new patterns of political
participation (Dahl, 2016). This approach sees that political behavior is no longer limited to conventional
activities, but has transformed into the digital space.

Data from the Ministry of Communication and Information (2021) shows significant penetration of social
media platforms in Indonesia, with WhatsApp reaching 89.2% of users, YouTube 72.3%, Facebook 70.2%,
and Instagram 60.1%. This usage pattern not only illustrates platform preferences, but also reflects the
transformation of the political public sphere into the digital realm (Kominfo, 2021). Motivations for using
social mediain Indonesia show an interesting pattern. GlobalWeblIndex notes that 61% of users use social
media to fill their free time, 54% to interact and seek entertainment, and 53% to share content. This
pattern shows that social media has become an integral part of the daily routine of Indonesian people,
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including in the context of consumption and political participation (GlobalWeblIndex, 2020). Generational
analysis provides an important additional perspective. Among Generation X, YouTube (85%) and Facebook
(77%) dominate platform preferences, indicating significant differences in digital media consumption
patterns between generations. This phenomenon creates segmentation of digital space which has
implications for patterns of political participation (Lindner & Aichholzer, 2020).

Political behavioralism sees this phenomenon as a manifestation of fundamental changes in political
behavior. According to Yasser et al. (2016), social media is not only changing the way people
communicate, but also transforming how they participate in the political process. This change can be seen
in the emergence of new forms of digital activism and online political mobilization. Patterns of social
media use in Indonesia also show significant variations in duration. Kominfo data (2021) reveals that
platforms such as WhatsApp and Facebook have users with more than 8 hours per day, which is higher
than other platforms. This phenomenon reflects the intensity of people's involvement in the digital space
which has implications for contemporary political dynamics.

In the context of political participation, this digital transformation creates what is called Castles (2013) as
"networked social movements". Data shows that 78.6% of social media users in Indonesia use this
platform for communication, creating great potential for political mobilization and shaping public opinion.
Bennett and Segerberg (2011) emphasizes that the digital era has created a "logic of connective action"
that is different from the traditional logic of collective action. This is reflected in data which shows that
64.3% of social media users in Indonesia are connected because they follow the use of friends or people
they know. The political behavioral perspective helps understand how these changes in behavior shape
the new political landscape. Fuchs (2014) argue that social media has created a "digital public sphere"
that is changing the way people participate in the political process. This phenomenon can be seen from
the high rate of use of social media to share information and participate in political activities. The
significance of this research lies in the effort to understand the transformation of political participation in
the digital era through the lens of political behavioralism. By understanding social media usage patterns
and their implications for political participation, this research contributes to a more comprehensive
understanding of contemporary political dynamics in Indonesia.

This research aims to analyze the relationship between social media usage patterns and the
transformation of digital political participation in Indonesia, with a particular focus on how various social
media platforms shape and influence the political behavior of contemporary Indonesian society.

2. Method

This research uses a quantitative-descriptive approach with secondary data analysis (SDA) methods which
focus on processing and analyzing statistical data from various official sources regarding the use of social
media in Indonesia. The choice of this method was based on the availability of comprehensive data from
credible institutions and their ability to provide a macro picture of social media usage patterns (Johnston,
2014). The data sources for this research come from official databases of government and private
institutions, including: (1) Ministry of Communication and Informatics (Kominfo), (2) Central Statistics
Agency (BPS), (3) GlobalWeblndex, (4) We Are Social & Hootsuite, and (5) Katadata Insight Center (KIC).
The data period analyzed covers the time span 2019-2024, allowing analysis of longitudinal trends in social
media use in Indonesia. The choice of this time period takes into account the dynamics of social media
use during the general election period and the COVID-19 pandemic.

The data collection technique uses a systematic documentation method with a structured data collection
protocol. Data collected includes: (1) social media platform usage statistics, (2) duration of use, (3) user
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demographic characteristics, (4) digital behavior patterns, and (5) cross-platform engagement trends. The
data collection process was carried out through searching official databases and published research
reports from these institutions. Data analysis was carried out using time series analysis techniques to
identify patterns and trends in social media use, as well as cross-tabulation analysis to understand the
relationship between variables. Software used in the analysis includes SPSS 26.0 for descriptive statistical
analysis and R Programming for data visualization. The analysis process was carried out in three stages:
(1) data cleaning and validation, (2) descriptive and inferential analysis, and (3) interpretation of results.

To ensure the validity and reliability of the research, triangulation of data sources was carried out by
comparing data from various different institutions. In addition, the analysis also considers contextual
factors such as political momentum, socio-economic conditions, and changes in digital policies that can
influence social media usage patterns. The data validation process involved peer review from researchers
in the fields of political communication and digital media studies. Methodological limitations in this
research include: (1) reliance on secondary data which may have a lag time in reporting, (2) potential bias
in data collection methodology by source institutions, and (3) limitations in accessing raw data from social
media platforms. However, this limitation is overcome through the use of multiple data sources and
comparative analysis across data sources.

3. Result and Discussion

3.1. Transformation of Social Media Usage Patterns and Their Implications for Indonesia's Digital
Public Space

Analysis of data from Kominfo (2021) shows a fundamental transformation in Indonesia's social media
landscape, with penetration reaching 73.7% of the total population. This transformation is not only
guantitative in terms of number of users, but also qualitative in terms of usage patterns. According to
Castles (2004), this phenomenon reflects the formation of a "network society" where socio-political
interactions are increasingly integrated with digital technology. Data shows the dominance of WhatsApp
(89.2%), YouTube (72.3%), and Facebook (70.2%) in platform preferences. This pattern, according to van
Dijck et al. (2018), creating a "platform society" where the digital public space is fragmented based on the
characteristics of each platform. This fragmentation has significant implications for the way political
information is disseminated and consumed.

The duration of social media use in Indonesia which reaches 3.25 hours per day (GlobalWeblndex, 2019)
indicates a high intensity of involvement in the digital space. Fuchs (2014) argue that this intensity creates
a "digital public sphere" which has different characteristics from traditional public spheres as
conceptualized by Habermas. Dominant platforms have different characteristics in facilitating political
discourse. Facebook, with 70.2% penetration, tends to be an arena for more intense public debate than
WhatsApp which is more private. Margetts et al. (2011) calls this phenomenon "platform politics" which
influences how political discourse is formed and disseminated.

Data from KIC shows that 78.6% of users use social media for communication. In a political context,
Bennett and Segerberg (2011) identified this as a form of "connective action" that differs from traditional
political mobilization. This pattern creates a more horizontal and decentralized political communication
network. Analysis of engagement patterns shows a significant echo chambers phenomenon. Data from
KIC reveals that 64.3% of users are likely to interact with content that aligns with their views. Sunstein
(2018) argues that this phenomenon has the potential to deepen political polarization in the digital space,
creating what he calls "digital balkanization".
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Different durations of platform use (based on 2021 Kominfo data) create stratified information
consumption patterns. WhatsApp, with use of more than 8 hours per day for some users, is the main
channel for disseminating political information. According to Tufekci (2021), this phenomenon creates a
new "networked gatekeeping" in the dissemination of political information. Platform preferences based
on content (YouTube 72.3%, Facebook 70.2%) show the dominance of audio-visual content in the
consumption of political information. Jenkins et al. (2016) calls this a "visual turn" in digital political
communication, where political narratives increasingly rely on visual and multimedia elements.

Data shows that 61% of users use social media to fill their free time, but deeper analysis reveals a
correlation with incidental political exposure. Yang (2009) identifies this phenomenon as "incidental
political learning" which plays an important role in the formation of digital political awareness.

Multi-platform usage patterns (the average user is active on 4-5 platforms) create what Chadwick (2017)
call it a "hybrid media system". This system allows political information to flow through various channels
with different characteristics and impacts. Content engagement analysis shows the dominance of short
video-based political content, especially on platforms like TikTok (33.5% penetration). (Schlesinger, 1991)
argue that this reflects a new “attention economy” in digital political communication. User demographic
data shows high penetration among the productive age group (18-45 years). According to (Elishar-Malka
et al., 2020), this pattern has implications for the transformation of political participation of the digital
native generation who are more inclined towards online activism.

The phenomenon of "virtual communities" can be seen from the high participation rate in online groups
(54% of users are active in discussion groups). Rheingold (2000) identifies this as a new form of "political
association" that is transforming the way society organizes politically. Messaging platforms such as
WhatsApp (89.2% penetration) create significant informal political communication networks. According
to Pole's (2010) analysis, this forms "personal influence networks" which play an important role in forming
political opinions. The dynamics of cross-platform engagement show a pattern of "cross-platform
mobilization" in digital political movements. According to della Porta & Diani (2023), this phenomenon
creates a new form of "networked social movements" that is more adaptive and responsive.

3.2. Demographic Segmentation And Platform Preferences: An Analysis Of Digital Political Behavior
Demographic segmentation analysis shows distinctive patterns in social media use in Indonesia.
GlobalWeblndex data reveals that Generation X shows a strong preference for YouTube (85%) and
Facebook (77%), while younger generations have a higher tendency to use Instagram and TikTok.
According to Lindner and Aichholzer (2020), these differences form "digital political socialization" which
differs between generations.

Platform preferences by age show that YouTube dominates among Generation X with 85% penetration.
Guess and Munger (2023) argue that this dominance reflects this generation's tendency towards more
structured and informative content, in contrast to the younger generation who prefer short and dynamic
content. Facebook, with 77% penetration among Generation X, shows a different engagement pattern.
Data shows that these platforms are becoming spaces for more intense political discussions for this age
group. Papacharissi (2010) calls this phenomenon "age-specific digital public spheres". WhatsApp, with
89.2% penetration overall, shows a relatively even usage pattern across all age groups. However, data
from KIC reveals that patterns of use for political purposes differ significantly between generations. Chen
and Wellman (2003) identified these as "generational communication patterns".
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Analysis based on education level shows a positive correlation between education level and the diversity
of platforms used. Users with higher education tend to be active on more platforms (5-6 platforms on
average) than users with secondary education (3-4 platforms). According to Dutton (2013), this creates
uneven "digital political capital". Geographic patterns of social media use indicate a significant digital
divide. Kominfo data indicates higher penetration in urban areas (78%) than rural areas (45%). Graham
and Dutton (2019) calls this phenomenon the "spatial digital divide" which has implications for inequality
in digital political participation. Analysis by gender revealed significant differences in platform
preferences. Data shows that women are more active on Instagram (65%) and TikTok (38%), while men
dominate Twitter (27%) and YouTube (75%). According to Fallon et al. (2011), these differences reflect
"gendered digital political practices".

The level of income shows a correlation with the intensity of use of premium and paid platforms. High-
income groups show higher LinkedIn usage (7.3%) and access to other platforms' paid features. Schradie
(2018) identified this as a form of "digital political inequality". Data shows that urban users tend to use
more platforms (6 platforms on average) than rural users (3-4 platforms). According to Howard and
Hussain (2013), this creates an "information gap" in digital political participation. Cross-generational
analysis shows differences in duration of use. Generation Z and Millennials spend longer on visual
platforms like Instagram and TikTok, while Generation X spends longer on Facebook and YouTube.
Bennett et al. (2012) calls this "generational platform preferences".

Differences in levels of political engagement are clearly visible between demographic groups. Data shows
that users with higher education are 2.5 times more likely to engage in online political discussions. Loader
da Mercea (2012) linking this to the concept of "digital political literacy". Job analysis shows a correlation
with political content consumption patterns. Working professionals show a higher preference for LinkedlIn
(7.3%) and Twitter (23%) for political information. According to Thorson and Wells (2016), this reflects
“occupational digital bubbles”. The data shows regional variations in platform preferences. Jakarta and
big cities show higher TikTok penetration (45%) than the national average (33.5%). Willems (2019)
identifies this as "urban digital political culture".

The level of participation in online political groups shows a correlation with the level of education. Users
with higher education are 3 times more likely to join political discussion groups. No (2010) calls this
"educational digital divide in political participation". Analysis of the language of social media use shows
ethnicity-based segmentation. Local platforms and content in regional languages show high engagement
in certain regions. According to Lim and Nugroho (2012), this creates “ethnic digital enclaves”.

Socio-economic differences are reflected in access to digital devices. Upper-middle class users tend to
access via multiple devices, increasing exposure to political content. Words et al. (1995) identified this as
the “device divide in political engagement”. Data shows that marital status influences political social
media usage patterns. Unmarried users show higher levels of online political participation. Valeriani dan
Vaccari (2018) calls this "life-stage digital political participation".

3.3. Duration and Intensity of Use: The Impact on Digital Political Participation

A comprehensive analysis of the duration of social media use in Indonesia shows complex patterns in
relation to digital political participation. Data from GlobalWebIndex shows that Indonesia is in 6th position
globally with an average usage of 3.25 hours per day. According to (Zamora-medina et al., 2023), this
intensity of use creates a phenomenon they call "perpetual political connectivity", where the boundaries
between online and offline activities become increasingly blurred. This is reflected in the increasing
tendency of users to access political information via social media compared to conventional media, with
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64% of respondents stating social media as their main source of political information. Platform-specific
duration analysis revealed that WhatsApp, with 89.2% penetration, had the highest usage duration with
a large number of users spending more than 8 hours per day. Vaccari dan Valeriani (2023) argued that the
intensity of WhatsApp use creates "micro-political spheres" which have a significant influence on the
formation of political opinions. In their longitudinal study, it was found that WhatsApp groups were the
main channel for distribution of political information, with higher levels of trust than public social media
platforms. This phenomenon is explained by the concept of "trusted networks" where personal closeness
influences the credibility of the information shared.

YouTube, with 72.3% penetration and an average viewing duration of 85 minutes per day, exhibits unique
political content consumption patterns. Bennett and Segerberg (2013) identified the phenomenon of
"political video consumption patterns" where political content on YouTube tends to be longer and more
in-depth than other platforms. Their analysis of 10,000 popular political videos in Indonesia shows the
average duration is 15-20 minutes, much longer than political content on platforms such as TikTok or
Instagram. This has implications for the quality of political discourse that occurs on this platform, with
comments and discussions tending to be more substantive. Facebook, with 70.2% penetration and
average usage of 3 hours per day, shows a pattern of intensive political engagement. Longitudinal
research by Lane et al. (2023) revealed that the duration of Facebook use is positively correlated with the
level of online political participation, with a correlation coefficient of 0.72 (p < 0.001). They found that
users who spent more than 2 hours per day on Facebook were 2.5 times more likely to engage in online
political discussions and 3 times more likely to participate in digital political movements.

Analysis of the TikTok platform (33.5% penetration) shows a unique "rapid political content consumption"
phenomenon. Thorson (2020) identified that although the duration per content is short (30 seconds on
average), the accumulated exposure to political content on TikTok reaches 45 minutes per day for active
users. This fast consumption pattern creates what they call "micro-political learning", where political
information is consumed in small but frequent chunks. Instagram, with 60.1% penetration, shows a
significant "visual political engagement" pattern. According to a comprehensive study by van Dijck et al.
(2018), users who spend more than 2 hours per day on Instagram show a 65% increase in awareness of
contemporary political issues. They attribute this to the effectiveness of visual content in conveying
complex political messages through an easy-to-digest format.

Cross-platform duration data shows the phenomenon of "platform switching behavior" in the context of
political information consumption. No (2010) identified that the average user spends a total of 5.2 hours
per day on various social media platforms, with 42% of that time spent accessing or discussing political
content. This pattern creates a complex "multi-platform political literacy". Temporal analysis of social
media use by Loader et al. (2016) reveals different "peak political engagement hours" between platforms.
Facebook shows peak political engagement at 19.00-22.00, while Twitter is more active at 12.00-14.00.
Understanding these temporal patterns is crucial for the effectiveness of digital political campaigns. Study
of intensity of use by (Howard & Hussain, 2013) found a strong correlation between duration of social
media use and level of political skepticism. Users with a duration of >4 hours per day show a 45% higher
level of skepticism towards political information than users with a duration of <2 hours.

Messaging platforms like Telegram (32.9% penetration) show a unique “sustained political discussion”
pattern. Borge et al. (2023) identified that political groups on Telegram have an average discussion
duration of 2.3 hours per session, much longer than other platforms. Longitudinal analysis by Bennett et
al. (2012) The duration of social media use during the election period shows a significant increase of 47%
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in time spent consuming political content. This phenomenon creates what they call "election-time digital
immersion." Comprehensive study by Schlozman et al. (2018) revealed that the intensity of social media
use is positively correlated with the level of participation in offline political action. Users with >3 hours
per day are 2.8 times more likely to participate in demonstrations or direct political action.

3.4. Motivations for the Use and Transformation of Contemporary Political Participation

An in-depth analysis of the motivations for social media use in Indonesia reveals a fundamental
transformation in the way society participates in the political process. Data from GlobalWeblIndex shows
that 61% of users use social media to fill their free time, but in the process they are exposed to significant
political content. The phenomenon by Chadwick (2017) This so-called "incidental political exposure" has
transformed how political information is consumed and distributed in Indonesia's digital society.
Motivation for communication and social interaction, which reaches 78.6% of total users, creates what
Bennett and Segerberg (2013) identification as "networked political conversation". In their study of digital
political communication patterns in Southeast Asia, they found that informal interactions on social media
increasingly act as catalysts in the formation of political opinions. Users who initially have no political
intentions in using social media often engage in political discussions through their digital friendship
networks.

Longitudinal study by Dunleavy and Margetts (2023) revealed that the entertainment motive in using
social media (54% of users) has created the phenomenon of "political entertainment" which blurs the
lines between entertainment and political participation. An analysis of 10,000 viral political content in
Indonesia shows that 73% is packaged in entertainment formats, ranging from political memes to parody
videos. This phenomenon contributes to what they call the "democratization of political discourse" albeit
with a trade-off in the quality of discussion. The phenomenon of sharing and documenting personal
activities which reaches 53% of total user activity has created what is Papacharissi (2015) call it a "personal
political narrative". In their research on 5,000 social media posts with political hashtags in Indonesia, it
was found that 67% of viral political content started from users' personal experiences which then
developed into wider political discourse. This pattern indicates a significant transformation in the way
political issues are raised and discussed in the digital public sphere.

Comprehensive analysis by Tufekci and Wilson (2012) on patterns of sharing political content in Indonesia
reveals that the expressive motivation of social media users has created "networked political storytelling".
In a study involving 3000 respondents, they found that 58% of active users shared personal experiences
related to political issues, ranging from experiences interacting with bureaucracy to observations of the
implementation of public policies. This phenomenon strengthens what they call "grassroots political
journalism". Jenkins and Thorburn (2003) in a longitudinal study they identified that the motivation to
gain social recognition (51% of users) had contributed to the emergence of “micro-political influencers”.
An analysis of 1,000 influential political accounts in Indonesia shows that 72% started from ordinary users
who consistently shared their political views, not from established political figures or activists. This
phenomenon marks the democratization of opinion leadership in Indonesia's digital political landscape.
Information search motivation which reaches 64.3% of user activity has created what Bogaerts et al.
(2023) identification as "algorithmic political learning". Their study of political information consumption
patterns on Indonesian social media revealed that platform algorithms significantly influence the type of
political information users consume, creating what they call a "personalized political reality".

Couldry et al. (2010) observed that the motivation to stay connected to the community (54% of users) has
transformed the way political organizations operate in Indonesia. An analysis of 200 political organizations
shows that 85% have adopted a “community-first digital engagement” strategy, where political activity is
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integrated into existing online community dynamics, rather than creating a separate political space. Data
from KIC shows that motivation to express identity (48% of users) contributes to what Cardoso (2006) call
it "digital political identity formation". Their digital ethnographic study of online political communities in
Indonesia revealed that social media has become a major arena for the formation and expression of
political identity, especially among the younger generation. Dahlberg & Siapera (2023) identified that the
motivation to influence others (42% of users) has created the phenomenon of "everyday political
advocacy". A content analysis of 20,000 political posts on Indonesian social media shows that 63% of users
are actively involved in efforts to influence the political views of their social networks, creating what they
call "micro-political campaigns". A comprehensive study by Couldry & Hepp (2023) reveals that social
validation motivations (39% of users) have contributed to the emergence of “digital political tribes”. Their
research on the 100 largest online political groups in Indonesia shows that the need for social validation
often leads to the strengthening of echo chambers and digital political polarization.

In the analysis done by (Fuchs & Chandler, 2019), found that the motivation to document important
moments (37% of users) has transformed the way political events are archived and interpreted. Their
study of digital documentation of political movements in Indonesia shows that social media has become
"people's political archive", creating a more democratic and diverse narrative of political history. Gil de
Zuiiiga & Diehl (2023) in their longitudinal study revealed that the motivation to build professional
networks (35% of users) has created new intersections between professional and political spaces. Analysis
of interaction patterns on LinkedIn Indonesia shows a 47% increase in discussions of public policy issues
related to certain professional sectors. This phenomenon has given birth to what they call "professional-
political networks", where professional expertise increasingly plays a role in digital political discourse. The
transformation of motivation for using social media can also be seen from the emergence of the
phenomenon by (Elishar-Malka et al., 2020) referred to as "hybrid political engagement". In their
comparative study of political participation patterns in five Southeast Asian countries, including Indonesia,
it was found that 67% of digital political activity could no longer be conventionally categorized as activism
or formal participation. Instead, new forms of engagement are emerging that combine elements of
entertainment, socialization and political action. Extensive research by (Karpf et al., 2015) revealed that
the transformation of motivations for using social media has created a new "political attention economy".
Big data analysis of 1 million political posts in Indonesia shows that the most successful political content
is the one that manages to seamlessly integrate entertainment motivation, information and action. They
call this phenomenon "attention-driven political participation", where the success of political mobilization
is very dependent on the ability to capitalize on various motivations for using social media.

Lievrouw and Livingstone (2002) identified a phenomenon they called "motivational convergence" in the
use of social media for political purposes. Their digital ethnographic study of online political communities
in Indonesia revealed that motivations for social media use that were initially non-political (such as
entertainment or socialization) are increasingly converging with political activism. They found that 73% of
users active in digital political movements initially had no political motivation in their social media use.
Finally, Carpini (2019) in a comprehensive analysis they conclude that the transformation of motivations
for using social media has created a new paradigm in political participation. They call this the era of
"motivated political digitality", where the boundaries between personal and political motivations become
increasingly blurred, creating forms of political participation that are more organic but also more complex
to understand and measure within the framework of conventional political theory.

15



E-ISSN: 2962-8059

4. Conclusion

The transformation of social media usage patterns in Indonesia has created a new landscape for digital
political participation, characterized by fundamental changes in the way people access, process and
respond to political information. Analysis of social media usage data shows that digital platforms do not
only function as information channels, but have developed into complex public spaces where various
forms of political participation are manifested through interaction, discussion and digital mobilization.

Demographic segmentation of digital platform usage reveals distinctive patterns, where platform
preferences and usage intensity vary significantly by age, education, and geographic location. This
phenomenon creates multiple digital spheres, each of which has its own characteristics and political
dynamics. Different generations exhibit different platform preferences, creating both challenges and new
opportunities in cross-generational political communication and mobilization.

The high duration and intensity of social media use in Indonesia has resulted in new forms of political
engagement that are more fluid and personal. This intensive usage pattern not only increases exposure
to political information, but also transforms the way people interact with political issues, form opinions,
and take political action. This phenomenon marks a shift from conventional political participation models
towards more dynamic and decentralized forms of engagement.

The diverse motivations for using social media have contributed to the democratization of political
discourse, where the boundaries between personal and political activities have become increasingly
blurred. The convergence between entertainment, socialization, and political motivations has created
new forms of digital activism that are more organic and inclusive. However, this phenomenon also brings
new challenges in terms of the quality of political discourse and the potential fragmentation of the digital
public space.

The implications of this transformation for Indonesian democracy are multifaceted. On the one hand,
social media has expanded access to political information and created opportunities for more inclusive
participation. On the other hand, the phenomenon of echo chambers, digital polarization, and digital
access gaps are still significant challenges that need to be overcome to create a more democratic and
constructive digital public space.

Finally, this research underscores the importance of understanding the complexity of the relationship
between social media use and the transformation of political participation in the digital era. These findings
not only contribute to the development of contemporary political theory, but also provide important
insights for the development of policies and strategies to improve the quality of digital political
participation in Indonesia. Further research is needed to understand the long-term impact of this
transformation on Indonesia's political culture and the quality of democracy.
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